
5.3 Marketing of Goods and Services 

Quick highlights 

Components of marketing 

1. Price. Proper marketing should be able to give the finer details of the product 
including the name of the product, constituents/ingredients of the product, 
branding design and how the product is able to solve the problems encountered by 
the people. 

2. Place. During marketing the business should be clear on the location where their 
products can be found, explain where and how their products are distributed to 
reach the market. 

3. Price. The business should set a price that is profitable to them and that will be 
acceptable in the market. During marketing, the price should be clear. 

4. Promotion. These are the communication strategies used to reach your audience, 
such as advertising, public relations, and social media strategies to be applied in 
marketing. 
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